
Online Audiences 

 Reference made to some research which likened users of the internet in creative activity to behaviours in a playground.  Can’t find the 

research…(help) 

 Windswept’s recent Running Stag R and D stats crudely divided its online audience into passive and investigative though the true picture is much 

more complex.  More here 

 Key challenge – bringing your core audience with you on this journey (as you reach and develop new audiences).   @sarahnellis 

 What are the new rituals for digital culture? 

 

Online 
Audiences 

Behave 
Differently

Need Welcoming 
Ways In, the same 
level of customer 

care as live 
audience

Need Framing

Need different 
pacing to live 

audiences

Come and go, arrive 
late, act like 
butterflies

Need space for 
them - to create, to 
develop ownership 
for interaction and 

discussion

Say what they feel 
more (the feedback 

loop)

Need different 
types of 

relationships to a 
live audience

Don't expect the 
online audience to 
act as one they are 
individuals who will 

act differently -
need different 

pathways*

Online more social, 
live is more focused

http://matthewlinley.wordpress.com/2014/06/18/developing-a-digital-play-or-having-a-lot-of-fun/

